Cohen By The Numbers

We are partners in the educational process, supporting students and recent alumni
by empowering them to navigate career possibilities.

STUDENT ENGAGEMENT Annual Recruitment Events

CAREER FAIRS
Scheduled Student FALL 2018 SPRING 2019

Appointments 998 85 57 8 67

2,919

TOTAL ADVISING
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* The total number includes 9 additional students enrolled in the University of St.
Andrews Joint Degree Programme and 1 non-degree seeking student.
COHEN OFF-CAMPUS 1 1 1 é 67 42
@ W&M Wall @ Science Creative @ DC Winter
Street Trip Roadtrip Industries Site Visit 1 27 1 40 1
(NYC) (VA) Immersion (D.C.) I/
(NYC)
RECRUITING ENGAGEMENT
Total student face-to-face
engagements
LV
*Numbers represent all touchpoints between recruiters and students, not unique values. Total includes fairs,
information sessions, interview days, OCR employers, externship sites, and employer mock interviews.
TRIBECAREERS JOB & INTERNSHIP FUNDING FOR UNPAID SUMMER MY ACTIVE CAREER EXPLORATION
POSTINGS EXPERIENCE (FUSE) (MACE) STUDENT PARTICIPATION

8 8 6 Employers More than
2 7 2 O el st 33 $70,000 59

total awarded

Student Students Funded The average award per 6-week career readiness course offered to ' and
8 5 O 6 Applications student was $2,524 2"lyear students examining career readiness
PP topics, as well as developing networking skills
INFLUENCER POSTCARD DESIGN YOUR NEXT STEP PARTICIPATION MOCK INTERVIEWS

403 13 245

Postcards sent to
faculty & staff 7-week series utilizing design thinking as a
tool for career development and planning

Students participate in “mock” interviews with
advisors, employers, or industry volunteers
including parents, alumni, and community partners






